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General
Goal of Today's Lecture No.7 o8l

»Providing an overview of the current space tourism market and possible
projections. You will learn about different space tourism surveys carried
out in last decades, worldwide proposed vehicle concepts, existing space
travel agencies and organizations supporting space tourism."
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Overview of Space Tourism Market

No. 9

Most important segments of a space tourism market environment are the
passengers (demand), the space travel angencies (provider) and the
manufacturers (supply). These segments are influenced by secondary
segments such as the organizations, the financing, the legal issues, etc.
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Market Demand by Passengers ,_
Q3: Potential Demand in United Kingdom No.11 . 87
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Market Demand by Passengers

Q3a: Reasons for not wanting to go to Spaeas ™o
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Market Demand by Passengers
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Q6: Preferred Length of Stay in Space  No.17
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Market Demand by Passengers
Q8: Proportion of Income Pax willing to paye-19 "%
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Market Demand by Passengers
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Market Supply by Manufacturers
Worldwide RLV Concepts 1944-2003

No.23 ™

UK: 1 Russia: 30
Canada: 2
Germany: 13
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Worldwide RLV Concepts 1944-2003
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Market Supply by Manufacturers
Worldwide Realized RLVs 1944-2003 No. 27
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Market Stimulation by Travel AgenC|es “‘
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Overview No.29 " "

Few travel agencies like Space Adventures SP CE
(USA), Incredible  Adventures  (USA), T v entuge sy
Spacetopia (Japan), Space Tours (Germany)
and Interglobal Space Lines (USA) are
already offering space-related tourism.

Example: Space Adventures' Homepage

More Spac ln enturess Nm
can b read in our Media se
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Market Stimulation by Travel Agenues‘ p
Example: Space Adventures No. 31

(movie)
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Market Support by Organizations IX
Overview No.33 e

Supportive profit or non-profit organizations such as X Prize Foundation, Space
Transportation Association, Space Tourism Society, ShareSpace Foundation
and Japanese Rocket Society are important instruments in terms of public
relation for space tourism activities.

Example: X Prize

The X Prize itself is a $10 million prize and a trophy trying to start space
tourism industry through competition between entrepreneurs and rocket
experts worldwide. It is modeled after the early aviation prizes. The X Prize
will be awarded to the team that designs the first private vehicle which
successfully launches three humans — at least one person and equivalent
ballast of the remaining crew - to a suborbital altitude of 100 km on two
following flights within two weeks. Every potential competitor can apply for
the X Prize by paying a $1000 registration fee (X Prize Foundation, 2002).
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